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EXECUTIVE SUMMARY

Survey on lowcarbon tourism in Montenegro vgaconducted in 6 coastal municipalities (Bar, Budva, Herceg Novi, K
Tivat, Ulcinj) and Old Royal Capital Cetinje and it included three target groups: 1) 1,000 visiting tolii§israétjel and
tourism sector representativesand 3) elevant central& local authorities in the area of tourism and environment

protection.

Dtor,

Tourists, travel and tourism sector representatives and relevant central & local authorities in the area of tourisin anc

environmental protection in general showeplite poor awareness levelon low carbon growth and knowledge on lov
carbon services and products throughout the travel and tourism supply cl&tih, general perception is thaf

Montenegro is pure and naturiiendly tourism destinationTherewere no concretely stated low carbon travednd

tourism products or services offered in Montenegrexcept for Marina Porto Montenegro with ecological standards for

yachts.

Traveland tourismbusiness entitiegre at certain level using mitigation measurder decreasing CQemissions but
some incentives are needed and systematic approach led by the national institURelevant institutiongre aware on
eco-labelling schemesand there are some intentions for providing assistance ttavel and tourism sector

representativesn applying it in their tourism offer

The main barriers against using or providing low carbon tourism products and services stated by travel and fouris

sector representativess lack of interest(perception that it would not attract more clients/tourists) atack of funds
and incentives Additionally, burists are generally not interesteid low carbon tourism products and services, whi

relevant central & local authorities stated lack of furadal lack of interest by tourism sector representatives.

Actions identifiedin offsetting travel and tourism carbon footprithat could also be an incentive and motivation fg
further creating the environment for low carbon tourism developmeare relatd to pedestrian and bicycle zone
bicycle trails and stations for manual and electric bjkag incentives for accommodations of higher categdhg

benefits for tourism facilitiesising some energy efficiency programdequate waste disposaletc.
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9 1,000 visiting tourists

V Interviewed tourists were generally guessing what the -wawbon tourism is However,majority (70.17%) of
interviewed tourists are interested to decrease own impact on natilm®ugh the low carbon tourism and
somewhat less thaimalf (48.84%) of tourists would pay more for vacationwaild fund low-carbon projects in
Montenegro.

V  Most tourists do not know whatarbon footprintis¢ m2 NS G KIFy | KF{fF dpmdc [ge(
definition of carbon footprint Only2.20% of interviewed tourists hawever calculatedown carbon footprint.
Still, mosttourists (49.29%pre interested to calculate their carbon footprint for less than 10 EUR per year.

V More than three quarters(76.32%)of interviewed tourists stated that revironmental protectionis on a
satisfactory level in Montenegro.

V Tourists generally chose Montenegro because of its pure nd&0é&0%nd good price$40%). One quarter of
tourists that havechosen Montenegro as a destination for holiday because ofe puature think that
environmental protection isiot on a satisfactory level in Montenegro

V Tourists visiting Montenegro generally believe that they behave in an environmentally conscio(#6:28/%)
However activities that tourists do in order to reduagse of natural resources while in Montenegro are mainly
related to energy saving switch off lights and air conditioning when out and water/fuel sawrigking a quick
shower and walking.

V Summer holidays in general (56.07%) and this summer holiday in Montenegro (50.90%) are, to some [exter
based on contact with nature for most of tourists althoulgiss than one third32.23%) btourists are well
informed about the nature friendly tourisim Montenegro.

V Touristshave heard of nature friendly tourisii63.30%) but only less than one thir(81.22%) of tourists have
ever been on nature friendly tourism holidalourists thathave been on naturdriendly tourism holiday, usually
heard about thafrom the Internet(58.39%xnd at these destinationaere looking fovarious experiences and
activities. Touristsusually traveled on naturériendly tourism holiday with family, the travel was independently
organized and they approximately spend ontstraveling less than 500 EUR.

V Half of tourists coming from abroaarived in Montenegro by plane, while more than two thif@s.64%)f all
interviewed tourists arrived byoad vehicleg own car, renta-car, motorbike or busTourists usually usewn car
(44.80%) or a bus (30.70%hen travel around Montenegro.

V Most of tourists stay in hotels and hotapartments(41.34%)as well as in private accommodation (renting
rooms)(34.33%,)Most of themusually spend.0 to 3 EUR per person per day acommodation(45.05%pand
for food and drink$33.23%.)
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V' One third of tourists coming from abroad visited Montenegro for the first time well as over half of touristg
coming from the rest of the worldAlImost all(95.77%}ouristsdo plan to visit Monteregro again within the next
five years.

V The most important aspegctout of 18 offered,with average highest given gradehen choosing a holiday,
destination for tourists isgeneral sense of safeétys g KAt S (GKS €SI ad AYLRNIA SHIE

V  Majority of interviewed tourists behave on holiday in expected waysost of them go on holiday one or twg

or

U7

times (78.74%) every year(76.9%)for approximately 2 weeks, choose location asking friends and relative

the Internet and organizboliday independently.

9 100 travel and tourism sector representatives

V Tourist business entities (49%) are investing in energy efficiency and most of them (63.3%) are invested|in ne
insulation- doors, while 18.4% of them are invested in alternagévergy sources (solar panels) and only 4.1% of
them are investing in other energy sources, such as hybrid cars and smart Addime same time, most of
tourist business entities (61.2%) invested up to 10,000 EUR in energy efficiency. Only 21% of usimgsish
entities invested in renewable energy sources and 80.95% of them invested in solar energy.

V Involvement of local communities in development of loarbon tourism is of crucial importance since vabt
majority of tourist business entities (98%) areling to support waste collection in their community.

V  Two thirds of tourist business entities (67%) believe that municipality does not have enough financial resgurce
F2N FAYIFIYOAYy3 GaINBSyé LINR2SOGAE& YR | & 0.8%NdAd gthenf T
priorities (15.4%). On the contrary, 33% of companies believe that municipality has enough financial respurce
F2N) FAYIFIYOAY3d aaINBSy¢ LINRP2SOGa LINRYIFINAREtE& oSOl dz|S

V More than a half (56%ggal entities that provide transportation as the main activity are willing to invest in their
vehicles to switch on ecological and alternative fuels and they are willing to invest on average 1,528.0 EU
annually, and the use of ecological and alternafiwels should be promoted through various incentives.

V az2aid G2d2NRa&d odzaAySaa SyGAdasSa oy d: doursm WRbg fhpoitant: |3 N.
Ay (KS TFdzidzNBé¢ a ¢Sttt Fa ym: 2F 0KSY mad®angethasBly 3 |
ANBEG AYLI OG 2y GKS G2dzNRAayY aSOG2NI RSGSt2LIYSydé|o

V When it comes to the question about level of environmental protection in Montenegro opinion of tourist is yery
different from tourist business entities. Namely, somewhat more than otle (#3.7%) of tourists believe that
environmental protection is not on the satisfactory level versus 62% of legal entities with the same opjnion.
| 26SOSNE GKS& +FaINBS GKEG a[FO] 2F OFLNB FyR At (&

why environmental protection is not on a satisfactory level.
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Almost half (48%) of tourist business entities strongly agree and agree with the statement "Investme
development of lowcarbon / carbon neutral tourism services and products will attractgjetourism markets
and generate income in the lortgrm", while 40% of them somewhat agree with the above statement.
Majority (60%) of tourist business entities agree that the National Tourism Fund should be establishg
financing projects in the aeeof CQ reduction.

In relation to the total number of tourist business entities, only one quarter (25%) are willing to allocate f
and more than half of them (54.2%) are willing to allocate more than 10 EUR in order to know the w
calculating the arbon footprint.

More than two thirds (68.7%) of tourist business entities, do not apply any environmental standardiz
scheme or have a certified business segment.

More than half (58%) tourist business entities are willing to pay for Eco Certifica@i8&6 on voluntary basis
and 35% on mandatory basis.

Two thirds of tourist business entities (66%) are interested to learn more about Eco Certification in Monte

as well as to be further informed about climate change and tourism in the future (75%).

I Relevant central & local authorities in the area of tourism and environmental protection

\Y,

Vv

Vv

Representatives of all relevant institutions are generally familiar with the concept ofoeiciem, but not
sufficiently with the lowcarbon tourism definition.

Overall, institutions believe that Montenegro is a "clear" tourist destination in terms of its impact on clif
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change and regarding the level of harmful GHG emissions. However, a global awareness on climate change

developing and future tourism developent should be in accordance with these challenges.

When it comes to environmental protection in general, particularly in the tourism sector, institutions us
I RRNB&daSR GKNBS LINRPofSYaY om0 Ydzy A OA LJ f  \Ghief rardly
considered air pollution as a significant problem. It is important to emphasize that it is recognized
institutions as well as citizens and tourists that are dealing with inadequate treatment of waste and wastew
and equally contribug to those problems. In addition to waste, all interviewees noted significant concerns a
the poor infrastructure- transport, electricity and water supply, which continues to negatively impact not @

on tourism, but also on the quality of life in Mi@megro.
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Although the legal and strategic documents were adopted at the national level, representatives of the national

and local institutions believe that there are preconditions for the inclusion of thet@masm concept, which

implies the reduction oGHG, in a strategic and regulatory system of Montenegro. It was pointed out that jere

are already some legal and strategic guidance as a precondition for the application of the concept

tourism.
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When it comes to the application of defined legal gmalicy provisions and guidelines, all respondents agn
that they are not satisfied with the application of laws and regulations in the field of environmental protec
as well as with the system for monitoring of implementation of laws and regulatiodsa system of penalties
for violators of laws and regulations in the area of environmental protection.

In addition to the obvious barriers to adequate supervision of application of laws and regulations, such
small number of environmental inspectand defined procedures by which they work, they mentioned the |2
of transparency and consistency in the work of the competent authorities.

Significant disagreement regarding the jurisdiction in making and implementing decisions, regulation

supenision was noticed between representatives of institutions at national level and representatives o

institutions at the local level. Institutions at the national level are more for the idea of further centralizalion,

while local institutions believe thadecentralization would lead to simplified system of adoption a
implementation of regulations and the whole system would be significantly more efficient. In addi
representatives of all relevant institutions pointed out the lack of cooperation antbeginstitutions and

municipalities.

All the institutions agree that the establishment of a National Climate Fund would be desirable, but ther
some preconditions that should be fulfilled in order to make it fully operational needed to make thigofun
adequate, such as cobenefit analysis, transparency, models for financing the fund, the ways of reso
allocation.

Institutions in general are not familiar with voluntary/ compensatory scheme for polluters, but believe
more it would be more dicient to apply any compulsory compensatory schemes and the provision of ce
incentives for businesses.

Institutions believe that the introduction of eecertification and standardization is necessary, but wi
transparent criteria and significant ieotives for businesses so that this would not be an additional barrief
business.

Representatives of relevant institutions at the local and national level mostly stated that employees

institutions have sufficient knowledge and skills in accordawith the tasks performed, but are regularly
further educated and informed and are interested in expanding their knowledge.

The institutions that have direct contact with tourists and businesses in the tourism sector are familiar wit
requirements of purists through regular surveys and communication, and following the trends in tourism at
international level. The results of their findings and information from tourists are transferred to the deci

makers in order to improve the tourist offer.
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INTRODUCTION

Towards Carbon Neutral Tourism project (TCNT) will adopt a comprehensive approach to minimizing the

F220LINAY G 2F ashy mdStydgrami® ezdnomic Iséctpr, the tourism. Since the largest developn
challenge in XXI century has been a creation of climate resilient future, this project has the ultimate objective to

DID SYAaaAz2ya TNRY az2yiSeSaNBHQD2@a/deNE DY ANOYANIGE R Y
tourism, minimizing energy use and transport in and around new gfiedsh development projects, helping tourism
industry to identify and implement coffective mitigation options in travel andccommodation sectors, as well a
introducing carbon offset scheme and other innovative financial mechanisms to compensate for the residual emi
Further, the project will directly support four out of the seven priority areas identified by the MegtenStrategy for

Sustainable Development (MSSP), namely 1) sustainable mobility through appropriate management in transy
sustainable tourism as a leading sector of the economy; 3) sustainable urban development, and 4) improved ratio

of energ, increased use of energy from renewable sources.

t N22SO0 da¢26FNRaA /NP2y bSdzZiNI f ¢2dz2NRAavYé A& FAYSR

w Improvement of legal and regulatory framework supporting low carbon tourism, including increased certificati
both existing and new tourist acconadation facilities;

w Support of pilot investments in low carbon tourism;

w Development of low carbon and carbon neutral transport infrastructure and permanent financing mechanis
support climate change mitigation and adaptation; as well as

w Monitoring of GH1G emission of the tourism sector,

GKAOK gAff Fff (23SGKSNJ AYONBIFA&AS LlzotAO | 61 N

&
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positively influence this major sector of Montenegrin economy.

More specifically, the researakasfocusedon developing insights into:

w Awareness levels of, and attitudes towards low carbon growth, general knowledge about low carbon servic
products throughout the travel and tourism supply chain;

w Existing low carbon travel and tourism products and sesvaffered in Montenegro;

w Extent to which travel and tourism firms and organizations are using mitigation measures for decreasin
emissions;

w Use of and knowledge about etabelling schemes;

w Identification of barriers within the above mentioned graupgainst using or providing low carbon tourism produg

and servicesand

15
SURVEY ON LOW CARBON TOURISM IN MONTENEGRO, 2015.

carbc
ent
educ

LJIN.

5

5Sion

ort; .

nal u

On of

m to

S an

g CC




w ldentification of existing actions in offsetting travel and tourism carbon footprint, and creating the environmerlt for

low carbon tourism development.

The basic aim of the resedwds to undertakdK S & { dZNIDSENB Y [ @B dzNRAY Ay a2yl
the possibilities on reduction of harmful gasses in tourism in Montenégrdargetingthree target groups (1) 1,000
visiting tourists; (2) the travel and tourism sectp100 representatives; and (3) relevant central & local authorities

the area of tourism and environmental protection.

This Report is accordingly consisted of 3 reports as per target grobipgey results with basic and detail analysis
data obtaned from targetd NP dapl@d@ntativesare presented Conclusions given in this Report are based on w
target groups representatives gave as personal and/or institutional opinion or attitude. Questionnaires for quanti
surveysc targeting touristsand travel and tourism sectorepresentatives as well as haebt interview guides for
gualitative surveyg targetingrelevant central & local authorities in the area of ta@m and environmental protection

were prepared and previously approved by the project Supervisory Team.

Besideghis Report, Annexes document was prepared and it contains:

w The precise Terms of Reference

w Questionnaire 1 for interviewing tourists (mandat pollsters included)
w Basic analysiaf survey among tourists frequencies; for each gestion in the Questionnaire 1;
w Detail analysis of survey among tourigtsrosstabulations¢ for each question in the Questionnairerirelation to

profile variales;

w Questionnaire 2 for interviewingavel and tourism sectarepresentatives

w Manual for pollsterdor interviewingtravel and tourism sectarepresentatives

w Basic analysis of survey amamgvel and tourism sectorepresentatives; frequenciesg for each question in the
Questionnaire2;

w Detail analysis of survey amotrgvel and tourism sectorepresentatives; crosstabulationsg for each question in

the Questionnaire 2nirelation to profile variables;

w Guidancdor conductingin-depth interviews
w List of interviewed representatives tafical and national institutions
w In-depth interviews with stakeholders detailedreports from the interviews conducted with each representative

local and national institutions.
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PROJECT METHODOLOGY

Thed { dzNJASW/ I2NB 2y ¢ 2 dzNR & Ywashdifidea ity thr&eys&ibhsBaccording to three target groups,

9 1,000 visiting tourists

The main objective of the survey conducted among 1,000 tourists in Montenegro vaaglize the level of awareness

generalknowledge and preferences of the visiting tourists in terms of the:

w Low carbon tourism concept, products and services (e.g. sustainable means of transport, ecofr
accommodation facilitates, applying of environmental standards, complementary touristugis)

w Eco-certification standards in accommodation sector and tourism offer ghain

w Their own carbon footprint and carbon offsetting

w Availability of low/no carbon tourist products and services in Montenegro

In addition,

w Level of use of public and nanotorized transport by tourists;

endly

w Readiness to pay more for services that might help to offset their own environmental impacts, including gimila

experiences from another destinations;

w Specify the optimum methods for disseminating information on the inditdssues through the media (e.g. vi

o

internet, handbooks and other publications, by media appearances, etc.), depending on how the visitors get th

information most frequently.

SLCT project addressed research among six municipalities situated in thal @waatsouthern region of Montenegro

(Ulcinj, Bar, Budva, Kotor, Tivat, Herceg Novi) and the Old Royal Capital of Cetinje, situated in the central region.

For the purposes of the sample design and procedure official statistical data (M&tatattical Yearbook

2014/Tourism) was used and modified in accordance to the UNDP/CSD request. Sample design was based o¢n thi

stage stratified random sample that took into consideration following categories:
1. Distribution between domestic/foreign tourists;
2. Frequencyof their visit in the coastal cities;

3. Tourist overnight stays.

For the purposes of the survey the Questionndirevas prepared originally in Montenegrin language but additiona)

translated in English. For the purposes of the fieldwork realization B3ullimg engaged its network of 15 surveyofs

y

was engaged and distributed in each targeted municipality. Prior the process of data collection (interviews) surveyo
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were trained and monitored by the team of the project supervisors. Project supervisorsaedduaining for surveyors
and introduced them the survey methodology that was prepared and printed in Manuals specially designe
surveyorg; at the back page of each QuestionnalreData collection (field work) was conducted in a petiaan July 5
¢ July 15, 2015.

After completion of the fieldwork and data control project team conducted a data entry process in created data ba
MS Office (Excel). For the purposes of data processing data bases were created in SPSS statistical progn
processing included SPSS outputs such as key frequencies, descriptive statistics, cross tabulations and graph

analysts have prepared deliverables according to the client requirements in the form of statistical annex.

9 100 travel and tourism sectorapresentatives

The main objective of the survey conducted amd®§ travel and tourism sector representativesMiontenegro was to

analyze the level of awareness, general knowledgellevel of development and preferences of the tourism industry

terms of:

w Low carbon tourism concept, products and services,

w Carbon offset and carbon footprint on tourism,

w Benefits of voluntary/carbon offset schemes and integration in to Montenegro tourism related booking sys
from transport, accommodation,

w Legakequirements in terms of investing in low carbon infrastructure (e.g. energy efficiency, resources manage

w Impacts and interactions between tourism sector and climate change and their interconnections (contribution

tourism development to the alnate change and impacts of the climate change to the tourism sector).

Special attentiorwas paid to the information on level of readiness and under which conditions and circumsta
tourism industry representatives are ready to:

w Invest in development folow carbon/carbon neutral tourism services and products in order to attract speq
tourism markets and generate income in long term;

Invest in measures and activities related to decrease of their carbon footprint;

Apply innovative management practic@sg. corporate social responsibility, ISO, EMAS);

Apply ECOSNIAFAOF A2y &aidlyRFNR& a4 adlyRIFENRA 2F o0dzaa
Apply mandatory vs. voluntary carbon offsets;

Industry perspectives on carbaifset programs;

€ € € g € ¢

Educate on climatehanges and tourism.
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Survey was conducted among 100 companies operating in the tourism and travel $extnafter referred to as
tourism business entitiesin six municipalities situated in the coastal area/southern region of Montenegro (Ulcinj,

Budva, Kotor, Tivat, Herceg Novi) and the Old Royal Capital of Catugged in the central region.

For the purposes of the survel3 Consulting in coordination with UNDP prepared a sampi&sed on a database of
the companies registered basically in the CenrampanyRegisty as well as databases from the Montenegrin Chamb
2F / 2YYSNDOS YR 9YLX 28SNRQ CSRSNI GA2Y [Sgnple vdsiedted v la f
representative three stage stratified sample of natiocalmpaniesRandom sampling method is implemented in case
sample unit selection of rerd-car agencies, restaurants and tourism agencies with the same probability of seleg
Sample units for indivical accommodation are based on the random sampling method according to the category @

accommodation facility (humber of stars).

For the purposes of data collection from thaurism business entitieghe Questionnaire was prepared, accoidg to

the defined survey goalgriginally in Montenegrin language but additionally translated in English. For the purposs

the fieldwork realization E3 Consulting engaged its network & durveyors was engaged and distributed in ea¢

Bar,

of
tion.
f the

ps Of
h

targeted municipalityPrgect team conducted training for surveyors and introduced them the survey methodology that

was prepared and printed in Manuals specially designed for survegyotise separate documentThe Manual also
included detail explanations on specific terms andrpirS & = & diaCPKdzNIAA&-MEdRIOBEriZnd;, carbon footprint,
etc. Data collection (field work) was conducted in a peffiain June 24; July 3, 2015.

After completion of the fieldwork and data control project team conducted a data entry procesedted data bases in
MS Office (Excel). For the purposes of data processing data bases were created in SPSS statistical progn
processing included SPSS outputs such as key frequencies, descriptive statistics, cross tabulations and graph

analysts have prepared deliverables according to the client requirements in the form of statistical annex.

I Relevant central & local authorities in the area of tourism and environmental protection

The main objective of the survey conducted amaagresentativesof 21 institutions at the central and local leval
Montenegro was to malyze the level of awareness, general knowledge and preferences of public institutions (cen
local authorities; academia) in terms of:

w Carbon offset and carbon d¢print on tourism;

w Preconditions for integration of low carbon tourism concept in strategic and legislative system in Montenegro;

S. Pr

tral &

w Benefits of establishing a National Climate Touristic Fund and finance mechanisms to support low carbon tourism;
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w Benefits ofvoluntary/carbon offset schemes and integration in to Montenegro tourism related booking syst
from transport, accommodation;

w Ecocertification standards and their preferences towards future activities in promotion and larger integratio
these standadls in everyday activities;

w Availability of low/no carbon tourist products and services in Montenegro;

w ! 00 |d AYRdzZAGNE WOKI YL 2 yoariOn résponskdNBroaghlikioyladgeCeikcharide (a

education.

Additionally, the survey providkingghts and information on:

w Decision making processes and response mechanisms to the tourism sector demands (example for low
tourism);

w The extent to which legal frameworks are sympathetically interpreted or simply applied without flexibility;

w Systemdor and perceptions of success in monitoring and enforcing existing laws aimed at greening the tg
industry;

w How the existing systems of financial penalties work and if the funds collected are used in specific ways t

greening the industry

To dbtain information from the relevant national and local institutions the research methedeth interviews was

carb

urisim

hwarc

used. Indepth interview is a method that involves a conversation between the moderator and relevant representative

of target group (the resporght). This technique belongs to a set of qualitative research. As their name sugges
depth interview as the method were used in those studies that need to provide deeper insight into the specific

being examined, because it enables respondergxtpress deeper opinion without interference of the grotips

Survey results were presented through two objectives or two groups of questions. For the conducting interviews
representatives of relevant institutions, guidance was prepared, which howesge not up front presented to
respondents, but served moderator to focus interview and clearly to guide the interview towards the Survey obje

achievement.

The report presents the most important research findings from the qualitative researchmatished by using the

technigue of indepth interviews, which were implemented in the period from June; 28ly 08, 2015

! Combined definition taken fromlthanac of Faculty of Econaniiegiret3® yeay 2005, Mr. sc. Mirko Ralli
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Introduction

SLCT project addressed research among six municipalities situated doasial area/southern region of Montenegrg
(Ulcinj, Bar, Budva, Kotor, Tivat, Herceg Novi) and the Old Royal Capital of Cetinje, situated in the central region| San

structure among the tourists/visitors was addressed to 1,000 tourists/visitors in davgeted municipalities.

Graphl: Sample structure by municipalities

Ulcinj Bar
14.80% 9.60%

3.80%
Budva
40.60%
Herceg Novi
23.30%

Cetinje
3.20%

Sample amond.,000tourists/visitors included respondents over 18 years old selected according totilideb (random

selection of respondents) with estimated statistical erro3%.
Graph2:{ I YLX S a0 NHzOGdzNE o6& (2dNRARaiaQk@BAaiidz2NRQ

Other European _—— g
Countries
14.50%

The rest of the
world

Montenegro 2.10%

50.00%
Albania
1.40%
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For the purposes of the sample design and procedure official statistical (MtanstatStatistical Yearbook

2014/Tourism) was used and modified in accordance to the UNDP/CSD request. Sample design was based ¢n thi

stage stratified random sample that took into consideration following categories:
4. Distribution between domestic/foreigtourists;
5. Frequency of their visit in the coastal cities;

6. Tourist overnight stays.

For the purposes of data collection from the visitors/tourists, the Questionnaire was prepared, according to the d
survey goals. The Questionnaire was consistedlegfendent and independent variables. The main secdonomic

variables were also included (educational level, employment, age, gender, living standard, country of origin), as
holiday behavior (motivation for visits, accommodation preferences, lmmpkireferences, frequency of visits, vis
duration, mode of transport in inbound/outbound travels), esensitivity, money spent for visits, and others. The

variables represent a basis for craabulation analysis with other variables such as: visattivities, green actions, etc.

For the purposes of the survey the Questionnaire was prepared originally in Montenegrin laranchgdditionally
translated in English. For the purposes of the fieldwork realizai@Consulting engaged its network & durveyors
was engaged and distributed in each targeted municipality. Prior the process of data collection (interviews) sur
were trained and monitored by the team of the project supervisors. Project supervisors conducted training for sur
and ntroduced them the survey methodology that was prepared and printed in Manuals specially designe

surveyorg; at the back page of each Questionnaire.

The training of surveyors included:
9 Detailed explanation of the objectives of the survey

1 Samplingdesign

After the training each interviewer received fieldwork pack. Fieldwork pack was consisted of:
1 Interviewers manual
1 Letter of introduction / company authorization issued by E3 Consulting

1 A sufficient number of questionnaires to complete both in Mamggrin and English language.

After completion of the fieldwork and data control project team conducted a data entry process in created data ba
MS Office (Excel). For the purposes of data processing data bases were created in SPSS statistioal Oatagr
processing included SPSS outputs such as key frequencies, descriptive statistics, cross tabulations and graph

analysts have prepared deliverables according to the client requirements in the form of statistical annex.

23
SURVEY ON LOW CARBON TOURISM IN MONTENEGRO, 2015.

bfinec

well
t

e

U7

veyo
eyor
d for

Ses |
a

S. Pr




Survey Results

Sociceconomic characteristics of respondents

The Questionnaire for tourists/visitors within the Survey on {@avbon Tourism in Montenegro respondents wele

asked on their socieconomic characteristics under the separate Section.

The average tourist/gitor that participated in this survey was male (51.71%), in age6232.65%, 35.81 average age
married (40.24%), with faculty completed (37.20%)tialle employed (61.16%), with the salary as the basic source

income (80.94%) in annual amount e§$ than 10,000 EUR (59.43%).

U Gender of respondents; Male tourists was
slightly more represented in the total samp
(51.71%) and even more represented in [
(58.3%) while female tourists were more tha

average represented in Cetinjg5.6%).

U REaALRyRGYyUAONI IS NBa
was 35.81 Although most of respondent
were in age 26 to 35 (32.65%), more thar
half of tourists in Bar (57.20%) were over !
while vast majority of tourists in Kotor an
Tivat were younger than 35 (78.30% a
70.20%, respectively).

Additionally, there were no interviewed tourists in Kotor and Tivat above age of 55. Most of tourists in Cetinje w

Female
48.29%

Graph3:wSa LR yRiglgfi a Q 3

Graph4: Respondent&ge

46055
N 12.35%

36to45
26.10%

<

56 to 65

,J/ -
il ——__Over 66

1.93%

18to 25
21.37%

age 18 to 25, while 62.60% of tourists in Budva were in age 26 to 45.
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Graph5:w S & LJ2 v RaBtsl étaiu@ Y

Marital status ¢ Most of interviewed tourists -
Cohabiting

were married (40.24%). However, in Cetin e

Kotor and in Tivat most of interviewed touris
were single (37.5%, 44.7%, and 55.%
respectively).There were the same percentac

married and single tourists in Ulcinj (41.20%).

Level of education¢ Most of interviewed Graphé: Level of Education

tourists completed faculty with Bachelc Faculty
(Bachelor
Degree)

Degree (37.20%), which was the case in Bu 908
Cetinje and Ulcin{45.1%, 50.0% and 35.8¢

Postgraduate
studies (Master
Degree)

. . L 10.10%

respectively). On the other side, majority

Doctoral studies
(PhD)
1.30%

tourists in Bar (44.8%) completed high

education and in Herceg Novi, Kotor and Ti

Primary school

Higher 0.70%
majority of tourists completed high schoi educsting

21.60%

(43.8%, 60.5% and 51.1%, respectively). 29.10%

Graph7: Employment status

Employed part
time
6.41%

Employment status ¢ Almost two thirds of S
interviewed tourists were fultime employed, which
was the case in all target municipalities. Howev

there were no retired, homemaker and unemploy: cetived

interviewed tourists visiting Kotor and Tivat. I

Homemaker

Employed
fulltime
61.16%
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Graph8: Basic source of income

Basic source of income Salary is the basic sourc
of income for majority of interviewed tourist
visiting Montenegro (80.94%). Out of all touris
OKIG adlriaSR a20KSNE  t
85.83% are dependent for other faiypimember
6L NBydas aLlRdzasSxo |y
Cetinje (21.90%).

Average annual income is below 10,000 EUR for majority of interviewed tourists (59.43%). Tourists visiting C
and Kotor did not stated income above 30,000 EUR, while most of those that reported annual income above

EUR visited Tivat &P0).

Graph9: Average annual income

10,000 to 20,000 EUR

- 19.74%
20,000 to 30,000 EUR
9.10%

30,000 to 40,000 EUR
4.50%

= 40,000to0 50,000 EUR
3.40%

50,000 to 60,000 EUR
Up to 10,000 EUR 2.63%
59.43%
Over 60,000 EUR

1.21%
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Holiday Behavior

i

How often tourists usually go on holidag More than three quarters (78.74%) of interviewed tourists usuallpigo

holiday once or twice a yealost tourists visiting Cetinje, Herceg Novi and Tiugially go on holiday once a yeal.

Tourists from Montenegro and from the Region in most cases usually go on holiday once a year, while most ¢f oth

tourists usually go on holiday twice a year. Usually go on holiday once tourists that stated annual ohdessehan

10,000 EUR, those with income 10,000 EUR to 20,000 EUR and those with annual income over 60,000 EUR.

Graph10: How often tourists usually go on holiday

Twice a year
36.91%
Three times per

year
14.24%

Four times per

; year
\ -

Five times per year
1.20%

More than five

times peryear

Once a year 1.71%

41.83%

Do touristsgo on summer holidays every year more than three quarters (76.9%) of interviewed tourists state
that usually go on summer holidays every year, out of 98.90% tourists that responded this question. Among

are in most cases interviewed tourists visiting Herceg Novi (82.0%), comingifbamia (92.9%), homemakers o

GAGK G20KSNE 200dzLJ (A 2 yincame over&(,0 BUR BK8%). I YR gAGK |y

Graph11: Tourists go on summer holidays every year
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i

For how long tourists are planning to be on summer holiday this yeay More than wo thirds €9.1%) of
interviewed tourists are planning to be on summer holiday this yedarieeksand from 2 to 3 weeks and almos
half of them (46.8%) are planning to be on summer holiday for 2 weeks. Among tourists visiting Cetinje are th

most of those that are planning to be on summer holiday 1 to 2 weeks, as well as among those coming frc

wSIA2YyS>S K2YSYIF1SNE |yR GK2a$S GKIFG adl SR cagdiaényE

tourists that stated 10,000 EUR to 20,000 EUR as annual income.

Graph12: For how long tourists planning to be on summer holiday this year

From2to3

From 3 to 4weeks
5.03%

From1to2

weeks More than 4

46.83%
weeks
\\J/ 5.73%

Other
0.40%

Up to 1 week
19.40%

How do tourists choose a holiday destinatior Graph13: Howtourists choose a location where to go on holiday

¢ There was a possibility to provide multip

answers. In most casestourists choose a Qiher; I 390%

location where to go on holiday from frienc o tirs and exhibitions || 2.20%

and relatives(67.20%)or from the Internet

. . . From books and guides 4.00%
(41.90%).Most of interviewed tourists thal

had chosen a holiday destination frobooks From media 12.30%

and guides are visiting Ulcinj (40.0%), they
From friends and relatives 67.20%
in most cases coming from other Europe

countries (47.5%), employed fiiine (71.8%) From thenternet _ 41.90%

T T T T T 1

and most of them stated annual income le 0% 20% 40% 60% 80%  100%

than 10,000 EUR (30.0%).
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Graph14: How are holidays organized

i How tourists organize their holidayg There was 2 D
possibility to provide multiple answersVast :’7‘;’;
majority of tourists (77.36%) independent Non—prQeIZtgroup
organize own holidayTravel agentservices use organlli"”:ws
most of tourists visiting Kotor (39.5%), tourisS .dependently Tour Operator

77.36% 252%
coming from other European countries (23.29
employed fulitime (66.7%) and those that state Tra\:;:’g‘ent
annual income less than 10,000 EUR (44.7%). \Other
0.10%

U Touristsgraded how important are listed aspects when choosing a holiday destination (in range 1 as the lowedgt to
10 as the highest importance] tourists in general consider offered aspects as important whesosimg a holiday
destination.The lowest averaggradeswere given to public transport in the county of destination and availability jof

sports facilities (6.88 and 6.55, respectively). The highest importance was given to the general sense of safdty, 9.

average grade.

Graph15: On ascale from 1 to 10 indicated importance of the following aspects when choosing a holiday destination

General sense of safety

Political situation

Medical facilities

Quality of the road network

Public transport in the country of destination
Can be reached by your favorite means of travel
Price of transportation to destination

Cost of living in the country

Hospitality of inhabitants

Availability of sports facilities

Nightlife

Presence of areas of natural beauty

Number of tourist attractions

Opportunity for adventure and discovery
Quality of accommodation

Quality of swimming waterand beaches
Eating and drinking

Climate/weather

9.26
7.53
8.49
7.72
6.88
7.53
7.98
8.17
8.13
6.55
7.25
7.72
7.39
7.72
8.32
8.87
8.64
- 8.94

T T T T T 1

1.00 2.00 3.00 4.00 5.00 6.00 7.00 8.00 95.00 10.00
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Visiting Montenegro

i

i

If this is thefirst visit to Montenegro¢ Almost one quarter of all interviewed tourists (24.48%) and more than ong
third (34.47%ppf tourists coming from abroad visited Montenegro for the first tirm@erviewed tourists that visited

Montenegro for the first time in most cases visited Budva (38.8%), came from the rest of the world (out of Eurg

(55.0%), are seémployed (37.2%)ral stated annual income of 30,000 EUR to 40,000 EUR (48.8%).

Graph16: First time visiting Montenegro
(Domestic tourists INCLUDED)

Graphl7: First time visitingMontenegro
(Domestic tourists EXCLUDED)

Why tourists choose Montenegro as holida
destination ¢ There was a possibility to provic
multiple answers. Half of interviewed tourists
(50.60%) have chosen Montenegro as a desitimafor
holiday because of pure nature and almost 40%
them because of good prices. Out of tourists t
stated other reason for choosing Montenegro f
holiday, half of them stated the closeness, ha
OHTONE:0 2N 26y>S FNRSY
type of free accommodation (23.29%) as the reas
75.75% of tourists that havehosen Montenegro as
destination for holiday because of pure natuti@nk
that environmental protection is on a satisfactory le\

in Montenegro

Graph18: Why choosing Montenegro as a destination for holic

Other

Quality of service

Tourism facilities

Good prices 39.40%

Quality of food

Quality of accommodation

Pure nature 50.60%

0% 20% 40% 60% 80%
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U Type of transportation used when traveled to Monteneg@Tourists were asked what type of transportation usgd
when traveled to Montenegro and out of all tourists, more than two thif@%.64%) used road vehicteown car,
rent-a-car, motorbike or budf tourists from Montenegro excluded, the survey showed tsiaghtly more than a half
tourists from abroad arrived by plane (50.40%nly tourists from abroad that visited Ulcinj in mastses came in
Montenegro by own car (48.1%), as well as tourists from Albania (71.4%), homemakers (54.5%) and thoge w

annual income less than 10,000 EUR (40.3%).

Graph19: Type of transportation used when traveled to MontenegbDomestic tourists EXCLUDED)

Own car
26.71%

Rent-a-car
By plane

50.40% = \L_ Motorbike
= 0.20%

U Kind of accommodation while stay in Montenegm@Majority of tourists (41.34%) stated that stayed in haaealdin
hotel-apartment during their visit to Montenegro, while more than one third (34.33%) stayed in private Inaldse
Tourists coming from Russia, other European countries and the rest of the world in most cases stayed in hote
(38.1%, 44.8% and 42.9%, respectively), as well agrsplbyed (29.5%) and most of interviewed tourists with
annual income higher than02000 EUR.

Tablel: Type of accommodation while stay in Montenegro

Private households (renting rooms) 34.43%
Hotel 23.52%
Hotelapartment 17.82%
Other 8.21%
Tourist apartment 6.91%
Boardinghouse 3.40%
Tourist settlement 1.90%
Camping sites 1.50%
Motel 1.00%
Overnight accommodation 1.00%
Workers' hostels 0.20%
Health spa 0.10%
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U Personal costs for accommodation and for food and drinks in Montenegro per person perdayerviewed
tourists responded that itMontenegro mostly spend from 10 to 30 EUR per day for accommaodation (45.05%
for food and drinks (33.23%More than a half of tourists visiting Kotor (55.3%) spend for accommodation 30 tg
EUR, as well as 41.7% of tourists coming from other Europeantries. Most tourists visiting Tivat (55.3%) ar
tourists coming from Albania (64.3%) spend frbinto 30 EUR per day fimod and drinks.

Graph20: Personal costs for accommodation and food and drinks in Montenegrpguson per day

More than 100 EUR

From 50to 100 EUR

28.13%
From 30to 50 EUR ¥, S
From 10to 30 EUR | 45.05%
33.23%
13.51%
Up to 10 EUR o
0% 20% 40% 60% 80% 100%

u Personal costs for food and drinks per person per day

M Personal costs for accommodation in Montenegro per person per day

0 What means of transportatiortourists used to  Graph21: Means of transportation used to travel around Montenegr

travel around Montenegro ¢ There was & ik
er

possibility to provide multiple answer3ourists
Don’t travel around

stated that usually use own car (44.80%) o
Bus 30.70%
bus (30.70%) when travel around Monteneg!

Train

Tourists that mostly used bus when trav
.. . Boat 5.20%
around Montenegro visited Budva (42.0%

Herceg Novi (29.0%) and Tivat (10.4%) an MR 21

most cases are from Montenegro (47.9%) & Rest s e
Region (20.5%). Tourists that in most cases L O cac B0
boat when travel around Montenegrcstated 0% 20%  40%  60%  80%  100%

annual income over 60,000 EUR.
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U Who tourists were accompanied with during thei
current visit to Montenegro¢ Almost two thirds of
interviewed touristsvisiting Montenegro stated tha
are usually accompanied with family and/or relativ
(33.13%) and spouse/partner (30.43%). 52.87%
those with family and/or relatives wer

accompanied with 1.634 children, in averagémost

half of all interviewed tourig in Tivat (48.9%@nd
students (48.9%) were accompanied with frien
while most of tourists coming from other Europe
countries were accompanied with spouse/partn

(37.2%).

U Activities that tourists are planning to do during holiday in MontenegrqQ There was a possibility to provide

multiple answers.Almost all interviewed tourists stated swimming and sunbathing activities during holida

Graph22: Who is accompanying tourists during currengit

Friends
—26.93%

Family ’
and/or business
relatives partners
33.13%

Spouse/part
ner
30.43%

Coworkers or

in

Montenegro (97.80% and59000%, respectively). Tourists also mainly plan to visit historical places (35.30%), ngtiona

parks (31.70%) or to cruise (32.10%).

Graph23: Planned activities during holiday in Montenegro

Other

Visiting historical places
Visiting national parks
Sports and recreation
Enjoying adventure tourism
Kite surfing

Paragliding

Horseriding

Kayaking

Cycling

Eco tours

Cruising

Swimming

Sunbathing

97.80%
95.00%
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U Do tourists believe that environmental protection is on a satisfactory level in Montenegranore than three

quarters of interviewed tourists stated that environmental protectision a satisfactory level in Montenegro.

Table 2: Why tourists think that environmental protectiois
not on a satisfactory level in Montenegro

Dirtiness, waste, waste water 35.04%
Graph24: Is environmental protection on a satisfactory level it . .
Montenegro Lack of care anithterest 15.38%
Not specified 14.10%
—i Poor awareness 8.12%
Incompetence 5.56%
Dirty beach and water 4.27%
N No investments 3.85%
{s]
Yes | 23.68% Pollution 3.42%
76.32%
Could be better 2.99%
Don't know 2.56%
Illegal construction 2.56%
Many mistakes and problems 1.28%
Lackof green areas 0.43%
Low safety 0.43%
Total 100.00%

Interviewed tourists that in most cases believe that environmental proteci®mot on a satisfactory level in
Montenegro are those visiting Ulci(}7.3%), coming from Montenegro (29.2%), retired (61.7%) and tourists that stated

annual income over 60,000 EUR (45.5%).
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Nature-friendly tourism

U To what degreetourists behave on environmentally conscious way Vast majority of interviewed tourists in

Montenegro believe that behave on environmentally conscious way very much or quite a lot (23.39% and 46.

respectively) Most of interviewed touristsisiting Ulcinj (43.9%) statatiat behave on environmentally consciou
way very much, as well as most of those coming from Albania (35.7%), most of retired (55.3%) and most o
that stated annual income over 60,000 EUR (60.0%).

Graph25: To what degree tourists behave on environmentally conscicay w

~— Alittle
23.17%

///A Not at all
= 0.60%

Quite a lot
46.84%

U If tourists ever heard about and ever been o Graph26: Ever heard about and been on nature friendly tourism
. . . holiday

nature-friendly tourism holiday ¢ Around two

thirds of interviewed tourists stated that have

heard (63.30%) about, but only one thif8il.22%)

0.00% 20.00% 40.00% 60.00% 80.00%100.00%

. . . 5 No; 36.70%
have ever beemn naturefriendly tourism holiday.  Everheard about nature friendly

tourism holiday

Most of interviewed tourists visiting Kotor (86.8% Yes a3

heard about naturdriendly tourism, as well a

most of those coming from the Region (68.4¢

most of retired (76.6%) and most of those th RO 69708

Ever been on nature friendly
tourism holiday

stated annual incomerém 50,000 EUR to 6100
EUR (87.5%).

Yes; 31.22%

Additionally, most of tourists visiting Cetin{85.6%)ave been on naturériendly tourism holiday, most of tourists
coming fromother European countrie@2.8%), most of retireddé.7%) ananost of those that stated annual income

from 50,000 EUR to 6100 EUR66.7%).
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Tourists that have been on nature friendly tourism holiday (31.22% of tourists or 310 respondents) respon

guestions about their experiaces and habits during nature friendly tourism holiday.

i

How tourists firstly heard about nature
friendly tourism holidays¢ There was &
possibility to provide multiple answer:
Most interviewed tourists that have bee
on nature friendly tourism holiday state
that firstly heard about that kind of tourisn
holiday from the Internet (58.39%), but als
from friends/relatives (37.42%) or T

(34.84%).

Graph27: How firstly heard about nature friendly tourism holidays

Other u 3.23%

TV

Magazines/Books

Internet

21.29%

34.84%

Friends/Relatives L ‘ 37.42%

58.39%

0.00%

20.00% 40.00% 60.00% 80.00% 100.00%

Most of tourists that firstly heard about nature friendly tourism holidays from Internet are visiting Herceg

(28.7%, coming from Montenegrdq44.8%), are employed fultime (69.4% and stated annual income less tha

10,000 EURA6.8%).

What tourists are seeking the most whel
on nature friendly tourism holiday ¢
There was a possibility to provide multip
answers. Interviewed tourists that have
been on nature friendly tourism holida
stated most of offered activities anc
while the lea:

experiences, were

interested in  supporting economi

benefits to local communities (27.74%).

Graph28: Whattourists are seeking the most when on nature friendly

tourism holiday

Other

| don’t seek for eco-tourism holiday at
all

See unusual plants and animals

Sup porting economic benefits to local
communities

Interacting with native people

Increasing knowledge of wildlife

0.32%

2.90%

:

H

|

i

Experiencing remote and unspoiled

nature

Visiting un-crowded destinations

40.32%

27.74%

33.55%

52.58%

56.13%

60.97%

0.00% 20.00% 40.00% 60.00% 80.00% 100.00%

Visiting uncrowded destination is the most attractive for tourists from Herceg N®&8.71%), coming from

Montenegro (39.7%), employed fdline (68.8%) and those that stated annual income up to 10,000 EUR (50.8%).
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Who tourists are usually traveled with on
nature friendly tourism holiday, how are their
nature-friendly tourism holidays orgaized
and how much spend on nature friend!
tourism holiday approximately¢ Interviewed
tourists that have been on natusgiendly
tourism holiday stated that mostliraveled on
such holiday with family (49.03%), the tra\
was independently organized (60.%) and
they approximately spend on such travelil
less than 500 EUR (51%).

Touroperators  organized  naturiendly
tourism holiday for 7.79% interviewed touris
that have been on such tourism holidayur-
operators organized naturfiendly tourism
holiday for 15.9%tourists that have been or
nature-friendly tourisms and visitedBudva
25.0%of those coming from the rest of the
world, 10.2%of employed fultime and 28.6%
of those that stated annual incomeover
60,000 EUR.

28.1% of interviewed tourists thatave been
on naturefriendly tourism holidayand that
visited Ulcinj spend ore than 2,000 EURN
their naturefriendly tourism holiday, as we
as 26.2% of those coming from othe
European countries ah57.1% of those tha

stated annual income over 60,000 EUR.

Graph29: Who tourists are usually travelling with on nature friendly
tourism holiday

. ~————__ Friend/s
: 37.34%

Business/

= Colleagues
Part of an
organized

group
227%

Family
49.03%

Alone
9.09%

Graph30:1 26 A& (2 dzNX a il aQ hofidayis deyeBized |

Travel agent
11.69%

g

Tour Operator_____
7.79%

Non-profit
group organized
tours
3.90%

Independently
with organized
tours
15.91%

Independently
60.71%

Graph31: How much tourists spend on nature friendly tourism holida

1,000t0 1,500
EUR
10.10%

. 4#-1,500t0 2,000
N EUR

4.23%

Up to 500 EUR Over 2,000

51.47% EUR
5.54%
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The following questions under this Questionnaire section on natriendly tourism, responded all tourists.

U Degreeto what summerholidays are based on contact with nature ummer holidaysn generalare to some
extent based orcontact with naturefor over half of interviewed tourists (56.07%)his is the case for most tourist$
visiting Tivat§3.0%), coming from Albania (64.3%), for students (65.9%) and for most of tourists that stated gnnua

income over 60,000 EUR (72.7%).

U Degree to whatthis summer holidayin Montenegro isbased on contact with nature; this summer holiday in
Montenegrois to some extent based on contact with nature for over half of interviewed tourB#s9(%). This is
the case for most tourists visiting TivaB(7%), coming from Albania8b.7%), for students §8.2% and for most of

tourists that stated annual income ové660,000 EURGE.6%).

Graph32: Summer holidays and this summer holiday in Montenegro based on contact with nature in average

7.0
Completely 0%
7.02%
. | 34.90%
Mainly
E 29.69%
To some extent | 50.90%
56.07%
7.20%
Not at all
7.22%

0.00% 10.00% 20.00% 30.00% 40.00% 50.00% 60.00%

u This summer holiday in Montenegro is based on contact with nature

u Summer holidays based on contact with nature

U Tourists well informed about the nature friendly tourism in MontenegrqQ Less than one third oihterviewed
tourists (32.23%) are well informed about the nature friendly tourism in Monteneg§mong them are in most
cases tourists visiting Koto6%.8%), coming from the rest of the world (47.6%), employedtifok (36.4%) and
tourists that stated anual income from 10,000 EUR to 20,000 EUR (43.3%).
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Activities to reduce the use of natural resources and energy on your holigaylore thantwo thirds (76.00%) of

interviewed touristsdo some of the activities in order to reduce the use of natural resources and energy on holjday.

There was a possilijfi to provide multiple answers oactivities that tourists do in order to reduce use of naturg
resources while in Montenegrd\ctivitiesare mainly related to energy saviggswitch off lights and air conditioning

when out and water/fuel savingtaking a quick shower and walking.

Graph34: Activities tourists do in order to reduce use of naturi
resources while in Montenegro

Graph33: Do tourists do things to reduce the use of natural
resources and energy droliday

Other

Hire a bike

Use local bus service

Re-use towels

Take a quick shower instead of a
bath (saving water)

Walk

Switch off air conditioning when
out

Switch off lights when leaving
room/apartment

Interviewed tourists that in most casel® some of the activities in order to reduce the use of natural resources Ind

energy on holiday were visiting B&#9%0%), coming from Russia (81.9%), are retired (91.5%) and stated a
income from 50,000 EUR to 60,0000 EUR.

Table3: Activities aiming to reduce the use of natural resources and enerdgy®i A R @ o0& G2dNAAaAGaQ Oz
Activities in order to reduce LS a_qwck Switch off lights Switch off air Use local
shower instead Reuse h L . .
the use of natural resources - when leaving conditioning bus Hire a bike Walk Other
’ of a bath (saving towels )
and energy on holiday water) room/apartment when out service

Montenegro 48.0% 37.6% 51.4% 50.1% 47.2% 40.8% 53.3% 75.0%
g Region 21.6% 29.8% 21.9% 22.2% 20.3% 21.4% 22.1% 25.0%
§ c Russia 9.8% 9.6% 10.3% 9.8% 7.3% 15.5% 10.4%
o .=
© .2  Albania 1.7% 1.8% 0.8% 0.8%
fa o
2~ Other European 17.0% 19.7% 13.5% 14.7% 17.1% 18.4% 12.8%
2 Countries
[t

\TV';?IQESt of the 2.0% 1.4% 2.1% 2.4% 8.1% 3.9% 1.4%
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U Tourists planning to visit Montenegro again within the next five yeagsVast majority (95.77%) of interviewed
tourists stated that plans to visit Montenegro again within the next five years.
Tourists that stated thatlo not plan tovisit Montenegro again within the next five yeansmost cases were visiting
Cetinje (0.3%), coming from o#dr European countries (13.9%), employed game (9.4%) and those that stated
annual income over 60,000 EUR (18.2%).

U TouristsXopinion on how important naturefriendly tourism is likely to be for the futureg Interviewed touristsin

guite close numbeestimated importance ohature-friendly tourismin the future.

Graph35: How important naturefriendly tourism is likely to be for the future

Quite
important
26.36%

Not very
12.98%

Very important
28.87%

Not at all
2.82%

Interviewed tourists that in most cases stated that natfiiendly tourism is likelyo be very important for the
future are visiting Cetinjep(c ®0:2 00X O2YAy 3 FNRY 20GKSNJ 9dzNRB LISy O¢2
(most of them are dependents) (50.0%) and most of those tourists that stated annual income over 60,00
(81.8%).
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Low-carbon tourism

U Statements that best describes what low carbon tourisminterviewed tourists decide for some the offered

statements that best describes what low carbon tourism as follows

Graph36: The statements that k&t describes what low carbon tourism is

Decreasing
human impact
on nature
34.40%

Ecological
footprint
20.46%

Other
< \/ 1.10%

An economic
growth pattern
under the
guidance of the
concept of

Measure to
decrease CO2
emissions in the sustainable
atmosphere development
34.80% 9.23%

U If tourists interested to decrease own impact on nature through the low carbon tourisnMajority (70.17%) of

interviewed tourists are interested to decrease own impact on nature through the low carbon touvisst. of

interviewed tourists in CetinjeB6.7%), coming from Russia (71.2%), retired (84.4%) and most tourists that s
annual income over 60,000 EUR (90.9%) are interested to decrease own impact on nature through the low

tourism.

Tourists todefine what carbon footprintisca 2 NS GKIy | KIfF 2F Ay GdSNIASgH

know definition of carbon footprint, while others decided for some the offered definitions of carbon footprin

follows:

Table4: Definition of carbon footprint

Decreasing CO2 emissions in land transport

Decreasing CO2 emissions in air transport

Decreasing CO2 emissions in water transport

The total sets of greenhouse gas emissions caused by an organizatiofy,peodnct or person
Decreasing CO2 emissions in accommodation

Decreasing CO2 emissions in tourism activities

52y Qi 1y29
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Graph 37: Tourists interested in calculating carbon footprint

If tourists ever calculated their carbon footprint; Only 2.20% of interviewed tourists have calculatsdbon
footprint. Among them are8.7% of tourists visitin@udva 4,8% of tourists coming from the rest of the world, 2.9
of employed fultime and 9.8% of tourists that stated annual income from 30,000 EUR to 40,000 EUR.

If tourists interested in calclating their carbon footprint and how much they are willing to pay for that on annuaj

basisg¢ Half of interviewed tourists (49.29%Je interested in calculating carbon footprint and to pay up to 10 EYJR

on annual basis for calculating carbon footprint.

Graph38: How much tourists are willing to pay for calculating
carbon footprint on annual basis

10 to 50 EUR
29.75%

50 to 100 EUR

Up to 10EUR
8.23%

60.13%

Over100 EUR
1.90%

More tourists visiting Tivats@.0%) are interested in calculating carbon footprint, as well as most of those coring

from the rest of the world (61.9%), tourists retired (61.7%) and tourists that stated annual income from 50,00
to 60,000 EUR (75.0%).

Out of tourists that statedniterest in calculating carbon footprint, 62.1% of tourists in Budva are willing to pay
GKFG dzld G2 wmn 9!'w btyydzftftezr Fa ¢Sttt a cHom: 27

employment status (in most cases dependents) and 7 aBurists that stated annual income up to 10,000 EUR.

If tourists are willing to pay more for their vacation if it would fund low carbon projects in Montenegi®
Somewhat less than half of interviewed tourists (48.84%) would pay more for vacatiowilif itnd low carbon

projects in MontenegroMore tourists visiting Herceg NowY.8%)are willing topay more for their vacation if it

EUI

for

l.:.l

would fund low carbon projects in Montenegro, as well as more tourists coming from Russia (58.7%), more [etire

(55.3% and almost all (90.9%) tourists with annual income over 60,000 EUR.
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Key Conclusions

On bases of research amorigd00 visiting tourists in Montenegroy statistical analysjst reached to the following

results, as peduly2015:

V This Survey among tourists/visitors in Montenegro on {@avbon Tourism was conducted in 6 coastal
municipalities and Old Royal Capital of Cetinje. Sample was structured as previously defined. Accordinrto tl
aF YLX S &0 NHzOG dzZNB 6 @rigid, & Salf 6F hedayidwiEtoudsE weiefrorN Maatan&go. Most
tourists were interviewed in Budva as statistical data shows that Budva hosts most of tourists in Montenegfo.

V Sample almost equally included both man and women with also almost equalizectusér in terms of
NEaLRYRSYyGaQ | 3S3T YI K vi2ta Ga BHjddzd 1y 6 SR#zQITFG AdKy2|a S
high school and university and quite less of those much older or younger and those with primary school qr witl
higher degree than uwersity. As expected, most tourists live on own salary but its level is at lowest offered
level.

V Majority of interviewed tourists behave on holiday in expected waysost of them go on holiday one or twg
times (78.74%) every year(76.%%) for approximatdy 2 weeks, choose location asking friends and relatives| or
the Internet and organize holiday independently.

V The most important aspegctout of 18 offered,with average highest given gradehen choosing a holiday
destination for tourists isgeneral sensefssafety = g KA S GKS €SI ad AYLRZNII yd

V One third of tourists coming from abroad visited Montenegro for the first time well as over half of tourists
coming from the rest of the world.

V Almost all(95.77%Youristsdo plan to visit Montenegro again within the next five years.

V Half of tourists coming from abroaarrived in Montenegro by plane, while more than two thif@s.64%)f all
interviewed tourists arrived byoad vehicle; own car, renta-car, motorbike or bs.

V Most of tourists stay in hotels and hotapartments(41.34%)as well as in private accommodation (rentinp
rooms)(34.33%)

V Tourists usually spenti0 to 3 EUR per person per dégr accommodation45.05%)and for food and drinks
(33.23%)

V Tourists sually useown car (44.80%) or a bus (30.708)en travel around Montenegro and usually came gn
holiday with family and/or relatives and with spouse/partner. Almost all tourists visiting Montenegro during
summer holiday are planning swimming and sunbathing

V More than three quarters(76.32%)of interviewed tourists stated that environmental protectios on a

satisfactory level in Montenegro.
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Tourists generally chose Montenegro because of its pure ng&0#60%)and good price$40%). One quarter of
tourists that havechosen Montenegro as a destination for holiday because of pure natiirgk that
environmental protection isot on a satisfactory level in Montenegro

Tourists visiting Montenegro generally believe that they behave iarasronmentally conscious wgy6.23%)
have heard of nature friendly touris(®3.30%) but only less than one thir(81.22%6)of touristshave ever been
on nature friendly tourism holiday.

Tourists thathave been on naturdriendly tourism holiday, usugllhead about that from the Interne{58.39%)
andat these destinationsvere looking forwvarious experiences and activities.

Touristsusually traveled on natur&iendly tourism holiday with family, the travel was independently organiz
and they approximately spend on such traveling less than 500 EUR.

Summer holidays in generé6.07%)and this summer holiday in Monteneg(60.90%) are, to some extent,
based orcontact with nature for most of tourists.

Less than one thir@B32.23%Dpf tourists are well informed about the nature friendly tourism in Montenegro.
Activities that tourists do in order to reduce use of natural resources while in Montenegro are nedaisdrto
energy saving; switch off lights and air conditioning when out and water/fuel sawngking a quick shower
and walking.

Interviewed tourists were generally guessing what the -ltarbon tourism is. Howevemajority (70.17%) of
interviewed tourists are interested to decrease own impact on nattineough the low carbon tourism and
somewhat less than half (48.84%) of tourists would pay more for vacatiowdutd fund low-carbon projects in
Montenegro.

Most tourists do not know whatarbon botprintis¢ m2 N G Kl y | KIfFf opmodc
definition of carbon footprint Only2.20% of interviewed tourists have calculated carbon footprtill, most

tourists (49.29%pare interested to calculate their carbon footprint for lesathl0 EUR per year.
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Introduction

Carbon Neutral Tourism project (TCNT) represent a new direction in the tourism development, creating a new bpsine

opportunity and a challenge to tourism developers. The environmental movement has boosted awareness pf th

importance of natural resourcesnd reducing GHG emissions for tourism development and business. In this cor

text,

a2y iSySaINRQE (2dNRAE&Y &S0G2N) KIF¥S LRGSYiGALt (2 RSOSE 2
6dzaAySaa Y2RSt o0& LINBY2GA yMon OitcaytraveliR oarisni, Ninighiding @rdemy/useli? &

transport and accommodation sectors.

For the purposes of the survelg3 Consulting in coordination with UNDP prepared a sarbpked on a database of the

companies registered basically in the Cah@ompanyRegisty as well as databases from the Montenegrin Chamber

of

/ 2YYSNDS YR 9YLX 28SNEQ CSRSNIGAZ2Y [ yR brFdA2y Il ¢2HzNI

Sample wagreated & arepresentative three stage stratified sample of natiowaimpanies Survey was conducted
among 100 companies operating in the tourism and travel sebineinafter referred to as tourism business entities,

within seven targeted municipalities (Bud¥éotor, Tivat, Ulcinj, Herceg Novi, Bar and Cetinje) from Montenegro.

Graph39: Municipalities

HercegNovi___——
15.0%

Budva
36.0%

Random sampling method is implemented in case of sample unit selection eh-tamt agencies, restaurants and
tourism agencies with the same probability of selection. Sample units for individual accommodation are based
random sampling method accardy to the category of the accommodation facility (number of stars). Data for

municipality of Ulcinj were not available and for the targeted municipality it was taken an average of all other cate
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